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Dig deeper into the current archaeological excavations at the site of St. Mary’s Fort with archaeologist, T...

DRAFT -+ 3/11/2022 by Jennifer Michael

Dig deeper into the current archaeological excavations at the site of St. Mary’s Fort with archaeologist, T...

DRAFT -« 3/11/2022 by Jennifer Michael

Today is free Second Saturday! Take advantage of free admission to the Museum from 10 am to 5 pm. Ha
DRAFT - 3/11/2022 by Jennifer Michael

Today is free Second Saturday! Take advantage of #freeadmission to the Maryland Center for History an...

DRAFT - 3/11/2022 by Jennifer Michael

Today is free Second Saturday! Take advantage of free admission to the Museum from 10 am to 5 pm. Ha

DRAFT + 3/11/2022 by Jennifer Michael

It's #ThrowbackThursday, and in honor of #WomensHistoryMonth, we celebrate Baltimore’s Grande Da..

DRAFT + 3/11/2022 by Jennifer Michael

Being Social Media and Communications

ner for History and
roles. A reqular
ists of crafting,

drafting, posting, and measuring website and
social media content. Before creating flyers, |
he museum’s brand
guidelines and brand identity.

Most of these promotional flyers are created
to attach the media
with a caption. Ultimately, Hootsuite is the
medium used to publish on the museum's
Instagram, Twitter, and Facebook pages.

=
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#ThrowbackThursday Lizette Woodworth Reese [#TBT Caption Draft] Click on the link below to learn mo...

DRAFT -« 3/11/2022 by Jennifer Michael



EVENT PROMOTIONS

Hear about the rich #DecorativeArts, #Architecture, individuals, & stories
behind the #ChesapeakeHistory of the #EyreHall estate during a free
virtual conversation. Register bit.ly/3541zdO

. Maryland Center for History and Culture & @ Hist Feb 1

Learn more & buy the book: mdhistory.org/new-from-the-m...

#HistoricHouses

Virtual Program

The Material World nf Fura Hall

with Carl R. Louns Maryland Center for History and Culture
Published by Hootsuite @ - 45m - @

Mar. #0nThisDay two years ago, we closed our doors for six months as
the COVID-19 pandemic took hold. Our archiving work, however,
12-1pm didn't stop.
While working remotely, MCHC staff launched the "Collecting in
Quarantine" initiative as a call to Marylanders to submit written
accounts, photographs, and physical objects to help us document
e this moment in history. These images represent just a sampling of
the many submissions we have received.

Ot As we hit the two-year mark of COVID, what can you submit to our
archive to help future generations understand this time in our
The British are coming! It is time to grab your haversack and join the history and how it impacted everyday life? Read instructions for

Maryland Center for History and Culture
Published by Hootsuite @ - March 3 at 11:44 AM - @

Continental Army. In the Virtual Field Trip, “Grab Your Haversack: sending us your stories here: https://www.mdhistory.org/collecting-
Exploring the Life of a Revolutionary War Soldier,” students in grades in-quarantine/

4-8 learn about what George Washington and other patriots carried Images: COVID comics, by C. Ryan Patterson; student letter

with them during the Revolutionary War. Along the way, they'll learn courtesy of Milan; flier for social distancing party, photo by Mallory;
about the life of a continental soldier and society during the outdoor art class, photo by Bill Tata.

Revolutionary War.

MCHC is pleased to offer this VFT at no cost to educ... See more
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BLACK HISTORY MONTH

Listen to History

©= B Liked by homewoodmuseum and 111 others

« Maryland Center for History and Culture &

Maryland Center for History and Culture &

Today we highlight an image representing Black joy, excellence, & resilie
in our collection. The Honorable #Thur
over 30 landmark cases before the #U!
#BlackHistoryMonth &

dMarshall of Baltimore arguec
meCourt.

Image: Portrait of Thurgood Marshall, 1967. MCHC

Maryland Center for History and Culture
Published by Hootsuite @ - February 17 at 11:03 AM - @

N. Louise Young was the first African American woman licensed to
practice medicine in Maryland. She earned her medical degree from
School of Medicine in 1930, and two years later
she opened her first practice in the offices above her father’s drug
store on Druid Hill Avenue.
Dr. Young was an outspoken advocate for female physicians and sex
education, and was the only African American to receive training at
the Baltimore Birth Control Clinic. In 1940, Young... See more

“MARYLAND DAY OF GIVING” STORIES

MARYLAND DAY OF GIVING M

Which One Is
Revolutionary War Era?

THIS or THAT
Poll

Come back next
Wednesday for the
next "This or That"

Rev War Poll!

Donate to MCHC's
Maryland Day of Giving
fundraiser to help digitize
250 Revolutionary War
objects!
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MARYLAND DAY OF GIVING M

MARYLAND DAY OF GIVING M
MARYLAND DAY OF GIVING M

Which One Is
Revolutionary War Era?

THIS or THAT
Poll

Take alook at our
collections items and
test your
Revolutionary War
knowledge!

READY?

AV



COMMUNITY CALENDAR LISTINGS

Besides creating and publishing content
on social media, my role as Social Media
and Communications Intern is fo also
promote upcoming events. | learned how
to draft events on the Meta interface
and community calendar listings.

| would add events to the Baltimore Sun,
Baltimore Magazine, Visit Baltimore,
WYPR, JMore Living, State of Maryland
Tourism, and Culture Fly. Some of these
websites required specific dimensions for
the images. Nonetheless, it allowed me
to come up with creative solutions for
posting these listings effectively.

Wednesday, Mar 16

. Film Screening: High Tde in D
I - et istory an e

Your Event Featured Here
For only $20.00 a day

THE BALTIMORE SUN
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o o
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Catch Me Who Can: The Design & Deployment of the Famed Baltimore Clipper 200p
ey ac History and Culure| Bal
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Maryland

Details
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MCHC Ce ity Event Calendar
(Spring 2022)

Baltimore Sun
.

http://events. baltimoresun.com/events/new

« Image requirements — no larger than 300x200

« Login: jmichael@mdhs.org; Nipper201

« Event URL and Admission ticket — put registration page url

« Venue info — 610 Park Ave. 410-685-3750

« Contact for event - Jennifer Michael, media@mdhistory.org

o Categories —Talks & Lectures; Cultural Museums; option for 3"
s Check “Virtual Event.” No print listing.

«  Check off that we want a free basic listing.

Balti
.

EVENTS POSTED:
® Virtual Curator Tour (2/22)
e Material World of Eyre Hall (3/3)
+  Building Community-Based Archives (3/10)
® March Second Saturday (3/12)
*  Film Screening: High Tide in Dorchester (3/16)

imore Magazine

events. baltimoremagazine.com/,

« Click on “Login” in upper right of page. Login is: jmichael@mdhistory.org; History610!
« Click on “Submit Event” tab on the right.
« Under “Location” put “Virtual.” For dial-in instructions, write: “Instructions will be

emailed to registrants.” No stream URL.

- Eventwebsite: https://www.mdhistory.org/events/

« Contact is media@mdhistory.org.

« Ticket link is the registration page.

« Group — it would seem logical to fill this in with “Maryland Center for History and

Visit

Culture” but the site wasn’t allowing me to fill this in.

EVENTS POSTED:
* Virtual Curator Tour (2/22)
o Material World of Eyre Hall (3/3)
*  Building Community-Based Archives (3/10)
* March Second Saturday (3/12)
*  Film Screening: High Tide in Dorchester (3/16)
Baltimore

« Login: https://baltimore.extranet.simpleviewcrm.com/login/#/login

«  michael @mdhistory.org; History610!

« Go to Collateral>Calendar of Events. Click on blue “Add Event” button.




ANALYTICS REPORTS

S e S SOCIAL MEDIA ANALYTICS

Every month | record audience engagement
from the museum’s social media platforms. This
cpuld be documenting the top five posts from the
month, likes, comments, shares, profile visits,
impressions, engagement rate, and more. To
find this information | visit the “Analytics” or
“Insights” page from the museum’s Facehook,
Twitter, and Instagram page. Then | record data
on a Word document provided by my supervisor.

JSocial Media Report: 2021 (TWITTER)
+ mpressions = Number oftimes userssaw the Tweet on Tuitier
+ Engagements = Number of times a user has interacted with a Tweet
Engagement Rate = Number of eng: umber of impressions

Page 7 shows how | use Google Analytics to
record website traffic from the museum’s
webhsite. The data is recorded on an Excel
sheet. To complete these tasks, | experimented
with the interface and received a Google
Analytics for Beginners cerfification.




Analytics

A Home

Customization

REPORTS
(@© Realtime

Audience

Acquisition
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Conversions

Attribution

Discover
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All accounts > mdhistory.org
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Overview

All Users
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+ Add Segment
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Hourly ' Day Week = Month

Users

7,886
- T N

Number of Sessions per User

1.25

Avg. Session Duration

00:01:47

New Users

7,339
===

Pageviews

22,649

Bounce Rate

67.92%

Sessions

9,842
=< _____

Pages / Session
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W New Visitor M Returning Visitor

Admin T

Overview
Bounce Rate
Total Users
New Users
Total Pageviews

Maryland User Locations
Users

65.4%
13985
13341
43,149

*by city, according to highe:
New
1,319

639

165

134

123
Catonsville 111
Annapolis 89 [online-resources/
Lutherville-Timonium 87 Hours & Admission Nisit/hours-admission/

Visit Misit/
(not set) 78 Jabout/ 782 (1.81%)
Ellicott City 73 Imuseum/exhibitions/ 638 (1.48%) =
Owings Mill 9 fjoint-mehc-hsme-membership! 627 (1.45%) Einkjiree 31{6:70.%) 7
SIS lunt 602 (1.40%) Wikipedia 62 (5.75%) 57.1%
Bel Air North 64 560 (1.30%)
Bel Air South 62 Upcoming Programs 502 (1.16%) MarylandZo0 GI(5:66%) 4613%)

N Museum 481 (1.11%) Maryland State Archives 61 (5.66%) 35.8%
Cockeysville L Library library! 478 (111%) MD History Library 59 (5.47%) 43.9%
Silver Spring 40 staff /about/staff/ 441 (1.02%) :

Bethasda T Collections Go Downtown Baltimore 52 (4.82%) 48.3%

il 7 Victorian Image of Pregnancy Guide Maryland State Archives 46 (4.27%) 29.8%
M60006.e0s-intl.net 44 (4.08%) 26.67%%

Wikipedia 33 (3.06%) 46.5%

Imuseum/collections/ 400 (0.93%)
Exhibitions Specialst Vacancy
Dundalk 41
MDHS Maryland State Archives 32 (2.97%) 13.2%

User Acqu
City

Baltimore
Lexington Park
Towson
Fredrick
Columbia

Overview

ﬂ Users (% of Total) ﬂ Bounce Rate ﬂ
4,356 (30.5%) 72.6%
8,069 (56.6%) 63.6%

(13.01% 1,049 (7.4%) 44.9%

1,705 (3.95%) 785 (5_5%) 77.4%

908 (2.10%) il 0 0.0%‘

T Top 10 Referral Breakdown

795 (1.84%)
Source n Users (% of Total) ﬂ Bounce Rate ﬂ

Source

Direct

n — Organic Search
/!

[digital-resource/

Home
Digital Collections
Online Resources

About
Exhibition
Membership
Car i PP
Search Isearch/

levents/

/museum/

Nictorian-image-of-pregnancy- 395 (0.92%)
Jexhibition-specialist-vacancy/ 379 (0.88%)
Career Volunt I
Virtual Field Trips
Severna Park 43
Elkridge 40

ppor 359 (0.83%)
lleam/virtual-field-trips/virtual-i 354 (0.82%)
Directions & Parking
Westminster 40
Perry Hall 36

Nvisit/directions-parking/ 348(081%) 4
Pikesville 39

Salisbury 33
Hagerstown 38

Total: TR

Non-Maryland User Locations

Alabama 92 90 T
Alaska 8 8 MD History a fight for
Arizona 73 73 recognition
Arkansas 18 17,

California 534 519

Colorado 101 96

Connecticut 64 61

Delaware 76 62

District of Columbia 662 605

Florida 294 286

Georgia 174 164

Hawaii 13 13

Idaho 22 22

lllinois 172 163

Indiana 95 94

lowa 138 136

Kansas 67 62

Kentucky 54 54

Louisiana 36 35

Maine 23 21
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Social Media Referral Breakdown
Facebook 591 (75.29%) 79.5%
Pinterest 71 (9.04%) 78.0%
Twitter 55 (7.01%) 73.5%
LinkedIn 35 (4.46%) 73.0%,

John Pendleton Kennedy.
MD History Lord Baltimore
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