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CRAFT, DRAFT, & POST

Being Social Media and Communications 
Intern at the Maryland Center for History and 
Culture comes with many roles. A regular 
day at my internship consists of crafting, 
drafting, posting, and measuring website and 
social media content. Before creating flyers, I 
familiarized myself with the museum’s brand 
guidelines and brand identity. 

Most of these promotional flyers are created 
via Canva. I use Hootsuite to attach the media 
with a caption. Ultimately, Hootsuite is the 
medium used to publish on the museum’s 
Instagram, Twitter, and Facebook pages. 
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EVENT PROMOTIONS
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BLACK HISTORY MONTH

“MARYLAND DAY OF GIVING” STORIES
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COMMUNITY CALENDAR LISTINGS

Besides creating and publishing content 
on social media, my role as Social Media 
and Communications Intern is to also 
promote upcoming events. I learned how 
to draft events on the Meta interface 
and community calendar listings.

I would add events to the Baltimore Sun, 
Baltimore Magazine, Visit Baltimore, 
WYPR, JMore Living, State of Maryland 
Tourism, and Culture Fly. Some of these 
websites required specific dimensions for 
the images. Nonetheless, it allowed me 
to come up with creative solutions for 
posting these listings effectively.
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ANALYTICS REPORTS

SOCIAL MEDIA ANALYTICS

WEBSITE ANALYTICS

Every month I record audience engagement 
from the museum’s social media platforms. This 
cpuld be documenting the top five posts from the 
month, likes, comments, shares, profile visits, 
impressions, engagement rate, and more. To 
find this information I visit the “Analytics” or 
“Insights” page from the museum’s Facebook, 
Twitter, and Instagram page. Then I record data 
on a Word document provided by my supervisor.

Page 7 shows how I use Google Analytics to 
record website traffic from the museum’s 
website. The data is recorded on an Excel 
sheet. To complete these tasks, I experimented 
with the interface and received a Google 
Analytics for Beginners certification.
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